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ENGLISH VERSION

Instruction : Marks of each question are shown on right side.

1

What is the meaning of Market Segmentation ? Explain 20
various bases of Market Segmentation.

OR
Explain the difference between Maketing and Marketing 20
Management and the importance of the marketing function
in a Business Organization. Also explain the 7 Ps of
Marketing Mix.

Explain Marketing Stragegy at various stages of Product 20
Life Cycle.

OR
Explain the objectives of Pricing; also explain in brief the 20
factors affecting the Product Price Policy.

What is Marketing Channel ? Explain the factors affecting 15
the Distribution Channel.

OR
Write notes :
(@) Services of Wholesalers. 8
(b) Critical analysis of Advertising Media. 7
What is Promotion ? Discuss the role of Promotion Mix. 15
OR
(@) Discuss factors affecting Promotion Mix. 8
(b) Explain decisions or issues relating to advertising 7

programme.
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